
 

HOW TO CREATE GREAT 

WINDOWS THAT SELL MORE 

JEWELRY 



BE CAREFUL NOT TO SAY TOO MUCH! 



USE QUALITY PROPS 



USE COLORFUL PROPS 



DONõT BE AFRAID TO USE SIGNAGE 



STRONG COLORS ATTRACT ATTENTION! 



KEEP WINDOW DISPLAYS SIMPLE 



ALWAYS REPEAT YOUR STOREõS NAME 



SIMPLE, WELL-LIT, DRAMATIC 



VIGNETTES MAKE GREAT WINDOWS 

 



TOO MUCH- TOO COLD! 



THIS STATION SPONSORED BY 



DONõT GIVE CONFLICTING SIGNALS! 

 

 

 

Be consistent 

in your message 



FEATURE WHAT YOU WANT TO SELL... 

 



  NOT THIS!             USE THIS! 



A GREAT EXAMPLE OF WHAT NOT TO DO 



A CLASSIC WINDOW DISPLAY 

 



HEIGHT IMPLIES QUALITY 

 



SIMPLE RIBBONS DIRECT THE EYE 



COLOR CAN CREATE DRAMA 



SIGNAGE CAN MOTIVATE WALK-INS 



NEVER SHOW NECKLACES LIKE THIS 



INVEST IN GOOD LIGHTING 



WINDOWS SHOULD MAKE THEM STOP AND 

LOOK! 

Å  



THESE DISPLAYS NEED MORE HEIGHT SINCE 

THE WINDOWS ARE SO TALL! 



AVOID A OVERLY BUSY  LOOK 



INTERESTING PROPS MAKE INTERESTING 

WINDOWS 



DRAMATIC LOOK- BETTER W/O THE BOXES 



BE SURE YOUR DISPLAYS ARE UNDER THE 

FOCAL POINT OF THE LIGHT 



SIMPLE, COLORFUL, CLEAN 



TOO MUCH! POTPOURRI OVERDOSE 



CONSULT AN EXPERT IF YOU NEED HELP 

Å  



KNOW YOUR CUSTOMERS PREFERENCES 

 



STRONG DRAMATIC WINDOW 

 



MAKING LITTLE WINDOWS FROM BIG ONES 

 



COLOR SELLS 

Å  



IF POSSIBLE, AVOID BLOCKING THE LINE OF 

SIGHT INTO THE STORE 

 



SOMETIMES DOORS ARE WINDOWS 

 



DRIVE-BY WINDOWS MUST CREATE INSTANT 

IMPRESSIONS 

 



WHEN ALL ELSE FAILS..USE A PURPLE 

CADDY! 

 



WATCH DISPLAYS WORK WELL IN WINDOWS 

 



KEEP MERCHANDISE INSIDE FOCAL AREA 

 



WALK-BY WINDOWS SHOULD BE DESIGNED 

DIFFERENTLY THAN DRIVE-BY WINDOWS 

 



DONõT DO THISééééé.EVER! 

 



WALK-BY WINDOWS CAN SELL SPECIFICS! 

 



  

ñThe purpose of a window is 
not to sellé.that happens 
inside the store. The purpose 
of a window is to stop, entice 
and create interestò 
 

                                  -Larry Johnson             

                                     



IDEAL WINDOW SPECS 

ÅAt least  18- 30 ñ tall 

ÅAbout 40-42ò from the floor 

ÅAvoid hard surfaces so you can decorate 

ÅUse shatterproof glass 

ÅConsider security concerns in design 

ÅUse effective lighting 



TIFFANY ð THE STANDARD IN WINDOWS 



IF YOU WANT TO SEE MORE TIFFANYõS 

 



AVOID CLUTTER 



BE CERTAIN TO EMPHASIZE THE JEWELRY 



HOLIDAY WINDOWS CAN BE MORE 

ELABORATE 



WAY TOO MUCH GOING ONé 



WONDERFUL OLD BARANGER WINDOW 

JEWELRY DISPLAYS WERE THE STATE OF 

THE ART IN THE LATE 1940õS AND 50õS 



ANOTHER BARANGER WINDOW DISPLAY 

1946 



MORE BARANGER ANTIQUE òMOTIONSó 



ANTIQUE BARANGER DISPLAYS NOW SELL 

FOR $10,000+, IF YOU CAN FIND ONE! 



CONSIDER SECURITY IN YOUR WINDOW 

DESIGN 




