HOW TO CREATE GREAT
WINDOWS THAT SELL MORE
JEWELRY

PACIFIC NORTHERN, INC.




BE CAREFUL NOT TO SAY TOO MUCH!




USE QUALITY PRQF
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DONOT BE AFRAI D TO
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STRONG COLORS ATTRACT ATTENTIO




KEEP WINDOW DISPLAYS SIMPLE




ALWAYS REPEAT YOUR
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SIMPLE, WELLIT, DRAMATIC







TOO MUCHTOO COLD!
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THIS STATION SPONSORED BY
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DONOT GI VE CONFLI C°

Be consistent
IN your message




FEATURE WHAT YOU WANT TO SELL...




NOT THIS! USE THIS!




A GREAT EXAMPLE OF WHAT NOT TO D
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A CLASSIC WINDOW DISPLAY




HEIGHT IMPLIES QUALITY




SIMPLE RIBBONS DIRECT THE EYE




COLOR CAN CREATE DRAMA




SIGNAGE CAN MOTIVATE WANS
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INVEST IN GOOD LIGHTING




WINDOWS SHOULD MAKE THEM STOP AN
LOOK!
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MA BELLS %
HOUSE OF MAGIC

By MILTON SILVERMAN

A New Tugboat Annle -~ '




THESE DISPLAYS NEED MORE HEIGHT SIN
THE WINDOWS ARE SO TALL!




AVOID A OVERLY BUSY LOOK




INTERESTING PROPS MAKE INTERESTINC
WINDOWS
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DRAMATIC LOOKBETTER W/O THE BOXES




BE SURE YOUR DISPLAYS ARE UNDER TH
FOCAL POINT OF THE LIGHT
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SIMPLE, COLORFUL, CLEAN




TOO MUCH! POTPOURRI OVERDOSE




CONSULT AN EXPERT IF YOU NEED H




KNOW YOUR CUSTOMERS PREFERENC
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STRONG DRAMATIC WINDOW




MAKING LITTLE WINDOWS FROM BIG ONE
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COLOR SELLS




IF POSSIBLE, AVOID BLOCKING THE LINE O
SIGHT INTO THE STORE




SOMETIMES DOORS ARE WINDOWS




DRIVEBY WINDOWS MUST CREATE INSTAN
II\/IPRESSIONS




WHEN ALL ELSEAILS..USEA PURPLE
CADDY!




WATCH DISPLAYS WORK WELL IN WINDO
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KEEP MERCHANDISE INSIDE FOCAL AR




WALKBY WINDOWS SHOULD BE DESIGNEI
DIFFERENTLY THAN DRPBE WINDOWS
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DONOT DO THI




WALKBY WINDOWS CAN SELL SPECIFIC




NThe pur pose
not to sell é.

Inside the store. The purpose
of a window Is to stop, entice
and create I ntere

-Larry Johnson



IDEAL WINDOW SPECS

AAtleast 1830 i t al |
AAbout40-42 06 from the floor
A Avoid hard surfaces so you can decorate

AUse shatterproof glass

A Consider security concerns in design

AUse effective lighting



TIFFANYO THE STANDARD IN WINDOWS




| F YOU WANT TO SEE




AVOID CLUTTEK



BE CERTAIN TO EMPHASIZE THE JEWEL
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HOLIDAY WINDOWS CAN BE MORE
ELABORATE




WAY T0OO MUCH GOI N




WONDERFUL OLBARANGERVINDOW
JEWELRY DISPLAYS WERE THE STATE
THE ART I N THE LATE




ANOTHERARANGERVINDOW DISPLAY
1946
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MOREBARANGER NT I QUE o MO




ANTIQUEBBARANGERISPLAYS NOW SELL
FOR $10,000+, IF YOU CAN FIND ONE!




CONSIDER SECURITY IN YOUR WINDOW

M, Roberts for News






